9

OUT-OF-HOME

9.1 Market Assessment
According to the Outdoor Association of America (OAAA, www.oaaa.org), out-of-
home advertising spending has been as follows:

+ 2002: $5.23 billion
« 2003: $5.50 billion
« 2004: $5.83 billion
« 2005: $6.30 billion
+ 2006: $6.84 billion
« 2007: $7.45 billion
Analysts projected out-of-home advertising revenue growth in 2008 as follows:
* Veronis Suhler Stevenson (www.vss.com): 12.8%
» PricewaterhouseCoopers (www.pwc.com): 9.0%

According to OAAA, four distinct factors are driving change in the outdoor
industry: consolidation, media fragmentation, modified consumer habits, and
technological advances.

9.2 Market Leaders

According to Advertising Age (December 31, 2007), the following are the top out-
of-home advertising companies, ranked by annual revenue (percent change from
previous year in parenthesis):

« CBS Outdoor: $1.4 billion (9.0%)
* Clear Channel Outdoor: $1.3 billion (10.3%)
« Lamar Advertising Co.: $1.1 billion (9.6%)
The following are other market leaders:
City Outdoor
Fairway Outdoor Advertising
JCDecaux

NextMedia Outdoor

Reagan National Advertising
Titan Worldwide

Van Wagner Communications
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9.3 Top Advertisers

OAAA ranks brands based on 2007 outdoor advertising spending as follows:
AT&T Long Distance
McDonald’s
Verizon Long Distance
AT&T Wireless
Verizon Wireless
General Motors
State Farm Insurance
Cingular Wireless
Coca-Cola
Geico
Anheuser-Busch
Coors Light Beer
Apple
Comcast
Sprint Long Distance
Cracker Barrel Old Country Store
Heineken
Paramount
BMW
Sprint Nextel Wireless
Warner Bros.
Toyota Dealers Association
HSBC Bank
Microsoft
Allstate

9.4 U.S. Outdoor Display Count
The number of outdoor displays/vehicles in the U.S., as of year-end 2007, are as
follows (source: Outdoor Advertising Association of America):

Billboards

» Bulletins: 164,990
» 30-sheet posters/premier: 159,000
» 8-sheet posters: 35,865
+ Digital billboards: 800
» Walls/spectaculars: 769

Street Furniture
* Bus shelters: 36,704
* Shopping malls: 23,614
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Transit

» Bus faces: 362,144
« Commuter rail/subways: 259,453
+ Taxis: 45,973
* Airports: 34,612
* Truckside: 18,623
Alternative

* Interior place-based displays: 34,000

Other alternative out-of-home displays include arenas and stadiums,
convenience stores, video networks, health clubs, bars and restaurants, and airborne.

9.5 Outdoor Digital Signage

The priority in out-of-home advertising for the foreseeable future will be the
sector’s push into digital, most notably the move to replace standard billboards with
digital boards.

According to an October 2007 survey by OTX Research (www.otxresearch.com),
58% of consumers find ads on digital signs unique, 53% find them interesting, 48% find
them entertaining, and 26% find them less annoying when compared to ads in the
media.

By 2010, 75,000 billboards, or 15% of total billboards in the U.S., will be digital
displays, up from a mere 800 digital billboards in 2007, according to iSuppli
(www.isuppli.com). Digital billboards typically cost about $500,000 each.

The state-of-the-art light-emitting-diode (LED) displays are sparking something of
a revolution in the industry: advertisers are buying time, not space. Instead of one
advertiser having ownership for a four-week period, advertisers can be sequenced
through the spectrum of each hour in a day, over the course of a day.

According to Eileen Furukawa, an analyst at Citigroup (www.citigroup.com), profit
margins on digital signs can run as high as 70% compared with 45% for static signs.

Digital billboards can add an enhanced public safety element as well. Clear
Channel’s digital billboard in the Twin Cities alerted travelers a scant 15 minutes after
the 1-35 bridge collapse in 2007.

9.6 Out-of-Home Video Advertising

According to PQ Media (www.pgmedia.com), out-of-home video advertising
spending in 2007 was $1.28 billion, a 16% increase over the previous year.

The following are out-of-home networks that distribute programming to retail
outlets, transportation systems, and airports (source: Broadcasting & Cable):
* CNN Airport Network: Fed to 42 airports around the country and also carries NFL,

NBA, and college football games

» Captivate: Gannett-owned system of screens mounted in elevators in 700 office
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buildings in 21 markets — provides news, weather, and business headlines

In-store Broadcast Network: Delivers ads and programming to 15,400 retail sites
National Cinemedia: In theaters before previews and feature films, ads, and TV clips
of shows from networks — in more than 1,100 theaters in 45 states

Premiere Retail Network: Provides networks at 6,000 retail stores; content partners
include Food Network, Fox News Channel, NBC, and Oxygen

PTI Media: Its Pump Topper service at gas stations runs advertising, news, and
weather from local stations.

The Rail Network: Installs flat-screen monitors on Atlanta’s MARTA subways;
content includes newscasts from local ABC affiliate WSB

RMS Networks: Customizes in-store networks for auto-repair shop Auto Zone and
dealer Auto Nation and independent pharmacies with PharmaSeeTV

SignStorey: The food-centric network is in about 2,000 supermarkets

Target’'s Channel Red: Target-owned channel runs product promos and some
entertainment

Transit TV: Video programming and ads run on public buses in several major
markets

The Out-of-Home Video Advertising Bureau (www.ovab.org) formed in 2007 to

provide a forum for those in the segment.
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16

BROADWAY THEATRE

16.1 Market Assessment

The following is a summary of recent Broadway theatre operations, provided by
the League of American Theatres and Producers (www.livebroadway.com):

Season Tickets Sold Gross
+ 2002-2003: 11.42 million $721 million
« 2003-2004-: 11.61 million $771 million
+ 2004-2005: 11.53 million $769 million
« 2005-2006: 12.00 million $862 million
+ 2006-2007: 12.31 million $939 million
« 2007-2008: 12.27 million $938 million

Paid attendance and gross revenue dropped slightly in the period ending May
25, 2008, in large measure due to the 19-day Local One Stagehands work stoppage
that shut down Broadway in the fall of 2007. League officials estimate that had the
strike not occurred, all-time records for both box-office gross revenue and attendance
would have been set with an estimated $975 million in gross revenue and 12.9 million
tickets sold.

The following are recent statistics for touring Broadway productions:

Season Tickets Sold Gross
» 2002-2003: 12.4 million $642 million
« 2003-2004: 12.9 million $714 million
» 2004-2005: 18.2 million $934 million
« 2005-2006: 17.1 million $915 million
» 2006-2007: 16.7 million $950 million
« 2007-2008: 15.3 million $956 million

16.2 Broadway Theatres
There are currently 39 Broadway theatres in operation. Ranked by seating
capacity, they are as follows:

+ Gershwin: 1,933 seats
+ Hilton Theatre (formerly Ford Center): 1,813 seats
* Palace: 1,784 seats
+ Broadway: 1,752 seats
* New Amsterdam: 1,747 seats
*  Minskoff: 1,710 seats
* Majestic: 1,655 seats
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St. James:

Marquis:

Shubert:

Winter Garden:

Lunt-Fontanne:

Al Hirschfeld (formerly Martin Beck):
Imperial:

Richard Rodgers:

Neil Simon:

August Wilson (formerly Virginia):
Nederlander:

Broadhurst:

Ambassador:

Eugene O’Neill:

Ethel Barrymore:

Longacre:

Cort:

Vivian Beaumont:

Gerald Schoenfeld (formerly Plymouth):

Bernard B. Jacobs (formerly Royale):
Brooks Atkinson:
Belasco:

Music Box:

Walter Kerr:
Lyceum:

Studio 54:

John Golden:
Booth:

American Airlines:
Biltmore:

Circle in the Square:
Helen Hayes:

16.3 The 2007-2008 Season

Long-running shows for the 2007-2008 season were as follows:

A Chorus Line
Avenue Q
Chicago
Curtains
Hairspray
Jersey Boys
Legally Blonde
Mamma Mia!
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Mary Poppins

Monty Python’s Spamalot
Rent

Spring Awakening

The Lion King

The Phantom of the Opera
Wicked

Thirty-six new productions opened on Broadway during the 2007-2008 season
(eight new musicals, one musical return-engagement, four musical revivals, 11 new
plays, and 12 play revivals), as follows:
» A Bronx Tale (play)
» A Catered Affair (musical)
* August: Osage County (play)
* Boeing-Boeing (play)
« Caton a Hot Tin Roof (play)
« Come Back, Little Sheba (play)
* Cry-Baby (musical)
* Cymbeline (play)
» Cyrano de Bergerac (play)
* Dr. Seuss’ How the Grinch Stole Christmas! (musical)
* Glory Days (musical)
» Grease (musical)
*  Gypsy (musical)
* In the Heights (musical)
* Is He Dead? (play)
» Les Liaisons Dangereuses (play)
* Macbeth (play)
* Mauritius (play)
* November (play)
» Old Acquaintance (play)
» Passing Strange (musical)
* Pygmalion (play)
* Rock ‘n’ Roll (play)
« South Pacific (musical)
» Sunday in the Park with George (musical)
» The 39 Steps (play)
» The Farnsworth Invention (play)
» The Girl Country (play)
» The Homecoming (play)
* The Little Mermaid (musical)
* The Ritz (play)
» The Seafarer (play)
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Thurgood (play)

Top Girls (play)

Xanadu (musical)

Young Frankenstein (musical)

16.4 The 2008-2009 Season

Broadway productions for the 2008-2009 season are as follows:
Cirque Dreams (opening June 26, 2008, Broadway)
[title of show] (opening July 17, 2008, Lyceum)
A Tale of Two Cities (opening September 18, 2008, Al Hirschfeld)
Equus (opening September 25, 2008, Broadhurst)
The Seagull (opening October 1, 2008, Walter Kerr)
13, A New Musical (opening October 5, 2008, Bernard B. Jacobs)
A Man for All Seasons (opening October 7, 2008, American Airlines)
To Be or Not to Be (opening October 14, 2008, Samuel J. Friedman/Biltmore)
All My Sons (opening October 16, 2008, Gerald Schoenfeld)
Speed-the-Plow (opening October 23, 2008, Ethel Barrymore)
Irving Berlin’s White Christmas (opening November 9, 2008, Marquis)
Billy Elliot (opening November 13, 2008, Imperial)
American Buffalo (opening November 17, 2008, Belasco)
Dividing the Estate (opening November 20, 2008, Booth)
Pal Joey (opening December 11, 2008, Studio 54)
Shrek (opening December 14, 2008, Broadway)
The American Plan (opening January 22, 2009, Samuel J. Friedman/Biltmore)
Hedda Gabler (opening January 25, 2009, American Airlines)
West Side Story (opening March 19, 2009, theatre to be announced)
Mary Stuart (opening April 19, 2009, Broadhurst)
9 to 5 (opening April 23, 2009, Marquis)
Dancin’ (opening May 5, 2009, Studio 54)

16.5 Touring Broadway

Touring Broadway (www.touringbroadway.com) shows traveled to theatres in

146 cities in 2008 as follows:
Alabama

Birmingham: Birmingham-Jefferson Concert Hall

Alaska

Anchorage: Atwood Concert Hall/Discovery Theatre (Alaska Center for Performing
Arts); Evangeline Atwood Concert Hall
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Arizona

Mesa: Ikeda Theater

Phoenix: Dodge Theatre; Orpheum Phoenix
Sun City West: Maricopa County Events Center
Tempe: ASU Gammage

Tucson: Music Hall

Arkansas
» Fayetteville: Walton Arts Center
» Little Rock: Robinson Center Music Hall

California

Bakersfield: Rabobank Theater

Beverly Hills: Wilshire Theatre

Costa Mesa: Orange County Performing Arts Center

Cupertino: Flint Center

Fresno: Saroyan Theatre

Hollywood: Kodak Theatre

Long Beach: Terrace Theatre

Los Angeles: Ahmanson Theatre; Mark Taper Forum; Pantages Theatre; UCLA
Performing Arts Center - Royce Hall; Wadsworth Theatre

Pasadena: Pasadena Civic Auditorium

Redding: Redding Convention Center

Sacramento: Sacramento Community Center Theater

San Diego: San Diego Civic Theatre; Spreckels Theatre

San Francisco: Curran Theatre; Golden Gate Theatre; Orpheum Theatre
San Jose: San Jose Center For The Performing Arts

Stockton: Bob Hope Theatre

Thousand Oaks: Countrywide Performing Arts Center

Colorado
» Colorado Springs: Pikes Peak Center
 Denver: Buell Theatre

Connecticut

* Hartford: Bushnell

* New Haven: Shubert Performing Arts Center
+ Waterbury: Palace Theater

Delaware
*  Wilmington: DuPont Theatre

District of Columbia
« Washington: National Theatre; Opera House; Warner Theatre
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Florida

Clearwater: Ruth Eckerd Hall

Fort Lauderdale: Broward Center For The Performing Arts

Fort Myers: Barbara B. Mann Performing Arts Hall

Jacksonville: Moran Theatre at Times Union Center

Melbourne: Maxwell C. King Center For The Performing Arts

Miami: Adrienne Arsht Center for Performing Arts of Miami-Dade County
Naples: Philharmonic Center Of The Arts

Orlando: Bob Carr Performing Arts Centre

Pensacola: Saenger Theatre

St. Petersburg: Mahaffey Theater For The Performing Arts
Tallahassee: Tallahassee Leon County Civic Center

Tampa: Tampa Bay Performing Arts Center

West Palm Beach: Raymond F. Kravis Center For The Performing Arts

Georgia

Atlanta: Atlanta Civic Center Theater; Cobb Energy Performing Arts Centre; Fox
Theatre
Savannah: Johnny Mercer Theatre

Idaho

Boise: Morrison Center For The Performing Arts

lllinois

Chicago: Auditorium Theatre of Roosevelt University; Bank of America Theatre
Cadillac Palace Theatre; Drury Lane Theatre Water Tower Place; Ford Center For
The Performing Arts; Oriental Theatre

Rockford: Coronado Performing Arts Center

Rosemont: Rosemont Theatre

Waukegan: Genesee Theatre

Indiana

Evansville: The Centre

Fort Wayne: The Embassy Theatre

Indianapolis: Clowes Memorial Hall; Murat Centre
South Bend: Morris Performing Arts Center

lowa

Cedar Rapids: The Paramount

Davenport: Adler Theatre

Des Moines: Civic Center Of Greater Des Moines
Sioux City: Orpheum Theatre; Tyson Events Center
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Kansas
» Topeka: Topeka Performing Arts Center
* Wichita: Century Il Concert Hall

Kentucky

* Louisville: Kentucky Center For The Performing Arts; Louisville Palace Theatre
* Owensboro: RiverPark Center

« Paducah: Luther F. Carson Four Rivers Center

Louisiana
+ Baton Rouge: River Center
* Monroe: Monroe Civic Baton Rouge Center Jack Howard Theatre

Maryland
« Baltimore: Hippodrome Theatre

Massachusetts
» Boston: Citi Performing Arts Center; Colonial Theatre; Opera House; Shubert
Theatre; Wilbur Theatre

Michigan

Detroit: Detroit Opera House; Fisher Theatre; Fox Theatre; Masonic Temple Theatre
East Lansing: Wharton Center For Performing Arts

Grand Rapids: Devos Hall

Kalamazoo: James W. Miller Auditorium

Saginaw: The Dow Event Center

Minnesota

* Duluth: Duluth Entertainment Convention Center

* Minneapolis: Orpheum Theatre; Pantages Theatre; State Theatre
« St. Paul: Ordway Center For The Performing Arts

Missouri

+ Kansas City: Municipal Auditorium Music Hall; Starlight Theatre
» Springfield: Hammons Hall

+ St. Louis: Fox Theatre; The Muny

Nebraska
* Lincoln: Lied Center For Performing Arts
* Omaha: Orpheum Theater

Nevada
* Las Vegas: Broadway Theater at Wynn Las Vegas; Mandalay Bay; Paris Le Theatre
Des Arts; The Venetian Resort Casino
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Reno: Pioneer Center

New Jersey

Newark: Prudential Hall

New Mexico

Albuquerque: Popejoy Hall

New York

Binghamton: Broome County Forum Theatre

Buffalo: Shea’s Performing Arts Center

Rochester: Auditorium Theatre

Schenectady: Proctor’s Theatre

Syracuse: Crouse-Hinds Theater - Mulroy Civic Center at Oncenter; Landmark
Theatre

Utica: Stanley Performing Arts Center

North Carolina

Asheville: Thomas Wolfe Auditorium

Charlotte: Blumenthal Center; Ovens Auditorium

Pembroke: Givens Performing Arts Center

Raleigh: Raleigh Memorial Auditorium at Progress Energy Center for the Performing
Arts

North Dakota

Oh

Bismarck: Bismarck Civic Center
Fargo: Gate City Bank Theatre - Fargodome

io

Akron: Edwin J. Thomas Performing Arts Hall

Cincinnati: Aronoff Center For The Arts: Procter & Gamble Hall; Cincinnati Music
Hall

Cleveland: Allen Theatre; Ohio Theatre; Palace Theatre; State Theatre
Columbus: Ohio Theatre; Palace Theatre; RiverCenter For The Performing Arts;
Southern Theatre

Dayton: Schuster Performing Arts Center - Mead Theatre; Victoria Theatre

Lima: The Lima Civic Center

Toledo: Stranahan Theater and Great Hall

Oklahoma

Oklahoma City: Civic Center Music Hall
Tulsa: Chapman Music Hall At Tulsa Performing Arts Center
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Oregon
» Eugene: Hult Center For The Performing Arts
* Portland: Arlene Schnitzer Concert Hall; Keller Auditorium

Pennsylvania

Erie: Warner Theatre

Hershey: Hershey Theatre

Philadelphia: Academy Of Music - Kimmel Center; Forrest Theatre; Merriam Theater
Pittsburgh: Benedum Center; Byham Theater; Heinz Hall

Reading: Sovereign Performing Arts Center

Scranton: Scranton Cultural Center

University Park: Eisenhower Auditorium

Rhode Island
» Providence: Providence Performing Arts Center

South Carolina
* Greenville: Peace Center For The Performing Arts
* North Charleston: North Charleston Coliseum & Performing Arts Center

Tennessee

* Knoxville: Knoxville Civic Auditorium

* Memphis: Orpheum Theatre

» Nashville: Andrew Jackson Hall At Tennessee Performing Arts Center; James K.
Polk Theatre At Tennessee Performing Arts Center; Tennessee Performing Arts
Center

Texas

* Amarillo: Amarillo Civic Theatre

» Austin: Bass Concert Hall at University of Texas at Austin Performing Arts Center;
Long Center for the Performing Arts

Beaumont: Julie Rogers Theatre

Corpus Christi: American Bank Center Selena Auditorium

Dallas: Majestic Theatre; Music Hall At Fair Park

El Paso: The Plaza Theatre

Fort Worth: Bass Performance Hall; Casa Manana

Houston: Cullen Theater; Hobby Center For The Performing Arts; Jones Hall For
The Performing Arts

* Lubbock: Civic Auditorium; Lubbock Municipal Auditorium

+ San Antonio: Majestic Theatre

Utah
+ Salt Lake City: Capitol Theatre; Kingsbury Hall
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Virginia

Newport News: Ferguson Center For The Arts
Norfolk: Chrysler Hall

Richmond: Richmond’s Landmark Theater
Roanoke: Roanoke Performing Arts Theatre
Vienna: Wolf Trap

Washington
« Seattle: 5" Avenue Theatre; Paramount Theatre; The Moore; Toyota Center
+ Spokane: INB Performing Arts Center

West Virginia
* Charleston: The Clay Center

Wisconsin

Appleton: Fox Cities Performing Arts Center

Green Bay: Meyer Theatre

Madison: Overture Center

Milwaukee: Milwaukee Theatre; Riverside Theatre; Uihlein Hall At Marcus Center
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