NATIONAL, STATE & CITY TRAVEL STATISTICS

1.1 Market Summary

According to the U.S. Travel Association (USTA, www.ustravel.org), spending by
domestic and international travelers has been as follows:

2006:
2007:
2008:
2009:

2006:
2007:
2008:

Domestic

$610.1 billion
$641.0 billion
$662.8 billion
$611.2 billion

Person-trips

2.00 million
2.00 million
1.96 million

International Total

$ 85.7 billion $695.8 billion
$ 96.7 billion $737.8 billion
$110.1 billion $772.9 billion
$ 93.3 billion $704.5 billion

Travel volume in the United States has been as follows (source: USTA):
Leisure Business

74% 26%

76% 24%

76% 24%

77% 23%

20009:

1.90 million

Distribution of domestic travel expenditures has been as follows (sources: U.S.
Department of Commerce, USTA):

Lodging:

Foodservices:
Public transportation:

Auto transportation:
Entertainment/recreation:
General retail:

25%
19%
18%
19%
12%

8%

1.2 State-by-State Travel Spending

According to the USTA (April 2010), state-by-state spending among travelers
has been as follows:

Alabama:
Alaska:
Arizona:
Arkansas:
California:
Colorado:

Connecticut:

$ 7.4 billion
$ 2.0 billion
$14.7 billion
$ 5.4 billion
$96.2 billion
$13.7 billion
$ 8.7 billion
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Delaware:

District of Columbia:

Florida:
Georgia:
Hawaii:
Idaho:
lllinois:
Indiana:
lowa.
Kansas:
Kentucky:
Louisiana:
Maine:
Maryland:
Massachusetts:
Michigan:
Minnesota:
Mississippi:
Missouri:
Montana:
Nebraska:
Nevada:

New Hampshire:

New Jersey:
New Mexico:
New York:
North Carolina:
North Dakota:
Ohio:
Oklahoma:
Oregon:
Pennsylvania:
Rhode Island:
South Carolina:
South Dakota:
Tennessee:
Texas:

Utah:
Vermont:
Virginia:
Washington:
West Virginia:
Wisconsin:
Wyoming:
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$ 1.5 billion
$ 7.9 billion
$68.9 billion
$20.2 billion
$16.3 billion
$ 3.4 billion
$29.9 billion
$ 8.8 hillion
$ 6.4 billion
$ 5.3 billion
$ 7.4 billion
$ 9.0 billion
$ 2.7 billion
$11.9 billion
$15.1 billion
$15.3 billion
$10.3 billion
$ 6.0 billion
$11.8 billion
$ 3.0 billion
$ 3.8 billion
$34.5 billion
$ 3.4 billion
$18.8 billion
$ 5.7 billion
$51.3 billion
$17.1 billion
$ 1.7 billion
$15.8 billion
$ 6.0 billion
$ 7.8 billion
$20.3 billion
$ 1.8 billion
$10.4 billion
$ 2.1 billion
$14.2 billion
$47.2 billion
$ 5.9 billion
$ 1.8 billion
$19.2 billion
$11.7 billion
$ 2.4 billion
$ 9.1 billion
$ 2.6 billion
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1.3 City-by-City Tourism and Spending

Richard K. Miller & Associates (RKMA, www.rkma.com) recently surveyed more
than 300 major cities, metropolitan areas and popular tourist destinations for current
tourism statistics and economic impact. It should be noted that cities use various
methods to estimate visitor counts and expenditures, and all data is not directly
comparable. It should also be noted that all cities do not perform visitor or economic
analysis every year. In most instances tourism market statistics were provided by the
visitors and convention bureau.

Market statistics for cities, metropolitan areas, and tourist destinations of the
United States for 2009 (or the most recent year available) are as follows:

1.3.1 Alabama

Birmingham (www.birminghamal.org)

» Estimated number of visitors: 4.2 million

» Expenditures by visitors: $1.5 billion

» Distribution: business travelers, 46%; leisure travelers, 34%; conventions, 20%

Fort Payne/DeKalb County (www.tourdekalb.com)

» Estimated number of visitors: 500,000

» Expenditures by visitors: $52 million

» Percentage of expenditures from business or convention travelers: 7%

Huntsville [Madison County] (www.huntsville.org)

» Estimated number of visitors: 2.4 million

» Expenditures by visitors: $688 million

* Percentage of expenditures from business or convention travelers: 65%
» Estimated annual convention-related expenditures: $143 million

Mobile (www.mobile.org)
» Estimated number of visitors: 1.8 million
» Expenditures by visitors: $392 million

Tuscaloosa (www.visittuscaloosa.com)
» Expenditures by visitors: $132 million

1.3.2 Alaska
Anchorage (www.anchorage.net)
» Expenditures by visitors: $151 million

Fairbanks (www.explorefairbanks.com)
e Estimated number of visitors: 425,000
» Expenditures by visitors: $60 million

Juneau (www.traveljuneau.com)
» Estimated number of visitors (overnight): 122,100; (day only): 1.2 million
» Expenditures by visitors: $42 million
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Ketchikan

e Estimated number of cruise visitors: 890,000
» Estimated number of air visitors: 105,000

» Expenditures by visitors: $163 million

Valdez (www.valdezalaska.orq)
» Expenditures by visitors: $450 million
» Percentage of expenditures from business or convention travelers: 3%

1.3.3 Arizona

Glendale
+ Estimated number of visitors: 40,000

Lake Havasu (www.golakehavasu.com)
» Estimated number of visitors: 1.0 million
» Expenditures by visitors: $140 million

Mesa (www.visitmesa.com)

» Estimated number of visitors: 1.5 million

» Expenditures by visitors: $300+ million

» Percentage of expenditures from business or convention travelers: 28%

Phoenix (www.visitphoenix.com)

» Estimated number of visitors (overnight): 13.1 million; (day only): 9.7 million
» Expenditures by visitors: $6.3 billion

» Percentage of expenditures from business or convention travelers: 25%

Sedona (www.visitsedona.com)
» Estimated number of visitors: 4.0 million
» Expenditures by visitors: $390 million

Tucson (www.visittucson.orq)

» Estimated number of visitors: 3.5 million

» Expenditures by visitors: $1.5 billion

» Percentage of expenditures from business or convention travelers: 26%

Yuma (www.visityuma.com)

» Estimated number of visitors: 200,000

» Expenditures by visitors: $250 million

» Percentage of expenditures from business or convention travelers: 15%

1.3.4 Arkansas

Fort Smith (www.fortsmith.orq)

» Estimated number of visitors: 125,000
» Expenditures by visitors: $106 million
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52

MYSTERY-BASED ATTRACTIONS

52.1 Overview

The excitement of suspense is popular in literature and filmed entertainment. It
also works well as a tourist attraction. This chapter assesses some of the mystery-
focused themes that are popular with tourists.

52.2 Ghost Tours

According to L.B. Taylor, Jr., author of The Ghosts of Virginia (12 volumes, 1996-
2009 Washington Book Distributors), there are literally hundreds of thousands of
submissions on scores of websites from people reporting personal ghost encounters. A
search for ‘ghosts,’ on Google or Yahoo! supports this. Capitalizing on the interest in
ghost stories, companies throughout the U.S. have promoted ghost walks and tours.
Some are seasonal, like around Halloween, and others offer tours year round.

“Attendance is enormous. Many such events
are sold out well in advance and some draw
customers in the hundreds and even
thousands.”

L.B. Taylor, Jr., Author
The Ghosts of Virginia, 2009

The following are some popular ghost tours offered throughout the U.S.:

» St. Augustine’s rich history includes endless accounts of strange, ghostly
experiences. This has given rise to its reputation as one of the most haunted cities
in the United States. Walking and bus-driven ghost tours are hosted nightly by
Tours of St. Augustine (www.ghosttoursofstaugustine.com) and GhoStAugustine
(www.ghostaugustine.com).

* In Indianapolis, Indiana, husband-and-wife-team Michael and Nicole Kobrowski lead
Historic Indiana Ghost Walks & Tours (www.unseenpress.com), a tour that visits
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the city’s most haunted sites. The Kobrowskis blend history and legend with
paranormal investigations and research.

Participants in Ghosts and Legends of Charleston (South Carolina), offered by
The Original Charleston Walks (www.charlestonwalks.com), stroll through parks,
historic homes, and graveyards on a leisurely 90-minute walking tour that blends
odd anecdotal history and Gullah folklore. Guides include segments on the pirate
Blackbeard and elaborate Gullah superstitions.

The Ghost’s of Williamsburg (www.theghosttour.com) is a candlelight ghost tour
offered nightly in Colonial Williamsburg. A guide leads tourists through the streets
of Colonial Williamsburg by candlelight while sharing eerie and fun folklore.

The Haunted Vegas Tour & Show (www.hauntedvegastours.com) is a spirited
ghost tour taking visitors to the haunting grounds of Bugsy Siegel, Liberace, and
Redd Foxx. The tour visits the Motel of Death, where numerous celebrity deaths
have occurred, and the former home of a Las Vegas legend whose ghost continues
to haunt despite numerous attempts to exorcize it.

Other popular ghost tours include the following:
Chicago Supernatural Tour (www.ghosttours.com)
Excursions Into the Unknown - Chicago (www.ghostresearch.org/tours)
Ghost Tour of Philadelphia (www.ghosttour.com/philadelphia.html)
Ghost Tours of Key West (www.hauntedtours.com)
Ghost Tours of Old Town San Diego (www.oldtownsmosthaunted.com)
Ghosts & Legends of Savannah Walking Tour (www.theghostsofsavannah.com)
Haunted Parkersburg (West Virginia) Ghost Tours (http://users.wirefire.com/magick/)
Leesburg (Virginia) Ghost Tours (www.vsra.net)
New Orleans Ghost Tour (www.neworleansghosttour.com)
Sleepy Hollow of Gettysburg Ghost Walks
(www.gettysburgaddress.com/htmlis/ghostwalk.html)
The Boston Spirits Walking Tour (www.newenglandghosttours.com)

52.3 Murder Mysteries

There are approximately 200 mystery dinner theaters across the U.S.; the

Orlando area alone has six. The following are some of the more prominent mystery
dinner theaters:

Agatha’s A Taste of Mystery, Atlanta (www.agathas.com)

Bistro Romano Mystery Theatre (Philadelphia, www.bistroromano.com)
Haunted Dinner Theater (Williamsburg, www.haunteddinnertheater.com)
Murder by Chocolate (Houston, www.murderbychocolate.com)

Murder Mystery Train (Lansing, Michigan, and Toledo, Ohio,
www.murdermysterytrain.com)

Mystery Cafe (Boston, Minneapolis, and San Diego, www.mysterycafe.com)
Rio Can Be Murder! Mystery Cruise (San Diego, www.mysterycafe.net)
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* Seminole Dinner Mystery Train (Ft. Myers, Florida, www.semgulf.com)
» Sleuths Mystery Dinner Show (Orlando, www.sleuths.com)
* The Dinner Detective (Los Angeles, www.thedinnerdetective.com)

In Los Angeles, The Real Black Dahlia Crime Bus tour has all the elements of
mystery: seduction, suspects, and seedy locales. Since January 1947, the unsolved
murder of a young woman who came to Hollywood to make it big has intrigued mystery
fans. This murderous mystery tour — one of several offered by Esotouric
(www.esotouric.com) — visits more than two dozen scenes of Elizabeth Short’s life and
death in Los Angeles. Along the way, participants learn about the probable suspects
(including famous men like Norman Chandler, Orson Welles, and Woody Gutherie) and
examine the more popular theories. The who-dunnit bus ride goes from downtown
Hollywood to the body dump site near 39" and Norton Streets.

Murder mysteries are popular themes for corporate parties, cruises, and events.
Several groups stage such events for tour groups, corporations, restaurants, and
hotels. The following companies provide murder mystery events nationally:

» BrickRoad Murder Mystery Dinner Theater (www.brickroadproductions.com)
* Gaslight Mystery Theatre (www.gaslightmystery.com)

e [nvitation to Murder (www.invitationtomurder.com)

* Murder Mystery Inc. (www.murdermysteryinc.com)

* Mystery Comedy (www.mysterycomedy.com)

* New York Murder Mystery Dinner Theater (www.murdermysteryamerica.com)

52.4 Unexplained Phenomena
Unexplained phenomena — often attributed to supernatural or outer-space
visitors — can be found in virtually every locale in the United States. Some, including
the examples which follow, have been turned into tourist attractions.
International UFO Museum and Research Center
» Visitors arriving in Roswell, New Mexico, flock to the International UFO Museum and
Research Center (www.roswellufomuseum.com), a clearinghouse for information
about the ‘Roswell incident’ and UFO sightings worldwide. Each July, the UFO
Encounter Festival features food, games, light shows, and an ‘alien village.’

The Marfa Lights

» The Marfa Lights, the best-known mystery of lights in the U.S., are visible every
clear night between Marfa, Texas, and the Paisano Pass when one is facing
southwest. To date, the Marfa lights have yet to be explained scientifically.
According to the Handbook of Texas Online, “at times they appear colored as they
twinkle in the distance. They move about, split apart, melt together, disappear, and
reappear.” Capitalizing on the number of tourists who come to see the lights, the
county built a viewing station nine miles east of town on U.S. 67 near the site of an
old air base. An annual Marfa Lights Festival is held each Labor Day.
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Bigfoot Safari

» A getaway aimed at finding the truth about Bigfoot, also known as Sasquatch, is the
Bigfoot Safari (www.bigfootsafari.com), operating in Vancouver Island, British
Columbia.

The Seattle Museum of the Mysteries

» The Seattle Museum of the Mysteries (www.seattlechatclub.org/museum.html) is a
paranormal science museum with exhibits, a library, and a cultural center exploring
legends, lore, UFO history, Bigfoot, and haunted locations of the Northwest. The
museum also hosts the Capital Hill Ghost Tour.

THE 2010 TRAVEL & TOURISM MARKET RESEARCH HANDBOOK
e 283 -


http://www.bigfootsafari.com
http://www.seattlechatclub.org/museum.html

53

NATIONAL PARKS

53.1 Park Tourism

According to a recent survey by the U.S. Travel Association (www.ustravel.org),
nearly 40% of all U.S. adults have visited a national park at least once in the past five
years. There is an extensive range of leisure activities that national parks travelers
enjoy, including outdoor sports (44%) and recreation (39%), general tourism and
sightseeing (39%), water recreation (17%), and National Park Service programs (11%).
U.S. park travelers say they are drawn to national parks to experience nature (92%), for
the educational benefit (90%), to experience culture and history (89%), and to spend
time with family (89%).

Among those visiting a national park while traveling in the last five years, 75%
stayed overnight in or within 10 miles of the parks they had visited.

With many people vacationing closer to their homes in response to the economy,
visits to parks have increased.

53.2 Visitors To National Park Properties

The National Park System is administered by the National Park Service (NPS,
www.nps.gov). Visits to parks and properties within the National Park System have
been as follows:

e 2001: 279.9 million
e« 2002: 277.3 million
» 2003: 276.1 million
e« 2004: 276.9 million
» 2005: 273.5 million
e 2006: 272.6 million
» 2007: 275.6 million
e 2008: 274.8 million
o 2009: 285.6 million

There are 58 National Parks. In addition, there are 333 other units of the
National Park System, designated as follows:

» National Battlefield Parks: 3
* National Battlefield Site: 1
* National Battlefields: 11
* National Historic Sites: 80
» National Historical Parks: 42
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National Lakeshores:
National Memorials:
National Military Parks:
National Monuments:
National Parkways:
National Preserves:
National Recreation Areas:
National Reserves:
National Rivers:
National Scenic Trails:
National Seashores:

National Wild and Scenic Rivers & Riverways:

International Historic Site:
Other Designations:

The number of visitors to each National Park property in 2009 were as follows:

Abraham Lincoln Birthplace NHP:
Acadia NP:

Adams NHP:

Agate Fossil Beds NM:

Alibates Flint Quarries NM:
Allegheny Portage Railroad NHS:
Amistad NRA:

Andersonville NHS:

Andrew Johnson NHS:
Aniakchak NM & PRES:
Antietam NB:

Apostle Islands NL:

Appomattox Court House NHP:
Arches NP:

Arkansas Post NMEM:

Arlington House The R.E. Lee MEM:

Assateague Island NS:
Aztec Ruins NM:
Badlands NP:
Bandelier NM:

Bent's Old Fort NHS:
Bering Land Bridge NPRES:
Big Bend NP:

Big Cypress NPRES:
Big Hole NB:

Big South Fork NRA:
Big Thicket NPRES:
Bighorn Canyon NRA:

4
28
9
73
4
18
18
2
5
3
10
10
1
11

221,111
2,227,698
253,656
12,694
2,918
118,931
2,573,966
136,267
63,296

14
378,966
170,202
185,443
996,312
32,160
603,773
2,129,658
38,234
933,918
212,544
28,131
1,054
363,905
812,207
49,822
686,747
100,509
205,293
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